Design 200 Introduction to Design
5 Credit Hours

Department of Industrial, Interior and Visual Communication Design

Course
Instructor: 

Details
Quarter:


Time:


Office #  

Hours: 




Email:                           
Phone:

Course 
This course is an introduction to the theories, rationale, practice and societal

Description 
impact of design. This includes an examination of the systematic design process, an overview of the practice of design, critical issues of design and its relationship to the environment, both natural and built. Note: This course satisfies the Social Science category of the GEC.  The specific area is “Human, natural, and economic resources (e.g., land, labor, capital, population, and environment).”

Objectives
General learning objectives for this course include developing an understanding of how the behavior of individuals and groups can impact human existence through discussions of the semantics of products and spaces designed by these individuals and groups within global cultures; development of an appreciation for the contemporary design world by exposure to design history; development of an ability to comprehend and assess individual and social values with respect to the relationship of designed artifacts to the world at large; understand the behavior of individuals within the context of the designed world, and better understand the societal commitment and processes related to the environment. 


A specific objective of this course is to address concerns of semantics and universal design, and give the student a perspective on the overriding issues associated with the relationship of the designed object or environment to the human user. Active discussions will take place about sensitivity to (global) social concerns, differences and similarities in cultural, geographical and economic impacts, and the importance of protecting our human and natural resources.  Similarly, ethics play a major role in the design process, from issues of intellectual property protection, to issues of moral and professional responsibility.  A thorough understanding of the role and importance of ethical behavior on the part of designers can impact social problem solving and inform global public policy-making. Therefore, another objective of this course is to provide a forum for the discussion of ethics in the context of design and all of its related implications in diverse areas.  


Other specific objectives include skill-building in seeing, perceiving and depicting man-made and natural objects; the development of individual techniques to explore, observe, understand, record, analyze and communicate information about a particular subject (and its relationship to individual and social values) from a design perspective; provide a discussion of electronic media — changing laws, expectations, and behaviors; gain a better appreciation of the contemporary world from an understanding of the past and to make cross-cultural and cross-temporal comparisons with respect to designed artifacts. 
Context

The field of design is dynamic and has many relevant associations with other disciplines. This course addresses the social and global responsibilities involved with design, diversity of approaches, interdisciplinary collaboration, and a broadening range of design applications. Students in many other majors can benefit from the interrelations of design with their disciplines of interest.  This course addresses design awareness, appreciation, understanding, and design’s relationships with society at large.

Format
This is a progress-oriented course that requires active student participation. The class will meet 2 days per week for 2 hours each day. Class sessions will be comprised of lectures, demonstrations, and assignments. A balance between theory and practice is expected.  Visiting lecturers from the professional design practice, environmental experts, and an expert in ethics will occasionally present to the class.  Particular topics covered in this course include:

· packaging, wayfinding, transportation and design research 

· designing for accessibility (ADA, web design and Section 508, and Universal Design)

· green design, or environmentally responsible design

· branding and branding strategies

· globalization and diversity

· design criticism
· semantics of designed artifacts, including products, spaces and communications
Learning
At the end of the course, the student will have developed fluency in

Outcomes 
the issues and techniques, similarities and differences of the diverse areas of Industrial, Interior and Visual Communication Design.  He or she will have an awareness of the historical foundations and the contemporary approaches to the design process. The impact of design on other disciplines, the environment and society at large will be understood.
Course
An introduction to the process of design
Content
Historical roots of design


Universal design


Global design issues


Issues of accessibility
Professional practices and the client-designer relationship

Ethical and legal considerations of design and design realization

Overview of the fields in design

Issues of environmentally friendly design

Design and manufacturing: materials and processes

Design in the virtual age

Texts
Required: 

Design: An illustrated historical overview by Thomas Hauffe, Barron’s, 

Cambridge: 1996. ISBN 0-8120-9772-6

Okala Ecological Design, Industrial Design Society of America, 2004 Cradle to Cradle,  by William McDonough and Michael Braungart, North 

Point Press: 2002. ISBN 0-86547-587-3

Suggested:  (Reading handouts will be provided)

A Century of Design: Design Pioneers of the 20th Century by Penny

Sparke, 1999

Emotional Design, by Donald Norman, 2004

The Design of Everyday Things, by Donald Norman, 2000

Design Fundamentals for the Digital Age, by Holtzschue and Noriega, 1997
Requirements
The following are expected of all students in the course:

· Attendance is mandatory.  Any unexcused absences after 2 may result in a lowering of your grade by a letter. Contact the instructor if you will be late or absent (contact information is found above).

· Students will be expected to come to class prepared, work diligently, and do their absolute best in all projects and presentations.

· Class participation in critiques and final presentations is essential.

· All work must be completed by the scheduled due date

Grading 
Students grades will be based on 2 exams (100 points each) and 3 essays (80 points each). The assessment criteria for each essay is as follows:

· The thesis and arguments are clearly presented – 10 pts

· The essay is effectively organized and supported by adequate citations – 20 points 

· Grammatical/mechanical elements and adopted style are     followed – 10 points

· Specific criteria for the individual writing assignment have been met – 40 points

Grade distribution is as follows (440 possible points):



415-440 – A; 

400-414 – A-



380-399 – B+;

365-379 – B; 

355-364 – B-



340-354 – C+ ; 

320-339 – C;  

310-320 – C-



290-309 – D+; 

270-289 – D                     Less than 270 - E
Special needs
If you need accommodation based on the impact of a disability you should contact the Office for Disability Services for assistance in verifying the need for accommodation and developing accommodation strategies. You are encouraged to contact them directly at 614-292-6207, 292-0901TDD


or email:  ada-osu@osu.edu and notify the instructor.

Academic
Academic Misconduct is defined as “any activity that tends to 

Misconduct
compromise the academic integrity of the institution, or subvert the educational process.” Please refer to rule 3335-31-02 in the student code of conduct for examples of academic misconduct. Any cases of academic misconduct will be referred to the Committee on Academic Misconduct (see http://oaa.osu.edu/coam/home.html)
Escorts

Escort services for evening courses are available by calling 292-3322

Course 


Schedule



Week 1 
Topics
Overview of the design field




Social impacts of Design



Topical areas of design



Overview of the Department of Design program


Readings : Hauffe

Objective: to give the student an understanding of the complexity and reach of the design process 

Week 2
Topics
Periods of Design




Design history 1750-1914




Design history 1915-1933




Design history 1934 – present



Pioneers of design



Readings : Hauffe; Sparke



Assignment 1: Essay: what is design and what does it mean to you?  How 



does design affect your life and the lives of those around you? What are 



the broad societal implications of design? How is design perceived within 



your culture, and how does it compare with the perceptions in other 



cultures?

Objective: Present a history of design and its relationship to contemporary society and various cultures

Week 3
Topics 
Industrial Design – process



Industrial  Design – practice



Guest lecture: ID professional



Readings:  Norman – Design of Everyday Things

Objective: to present industrial (product) design and its components

Essay 1 due
Week 4
Topics 
Interior Design – process



Interior  Design – practice



Guest lecture: IS professional



Readings:  Norman – Emotional Design

Objective: to present interior (interior space) design and its components

Week 5
Topics
Visual Communication Design – process



Visual Communication  Design – practice



Design Collaboration



Guest lecture: VC professional



Readings:  Holtzschue and Noriega

Objective: to present visual communication (graphics and interactivity) design and its components



Midterm Exam

Week 6

Introduction to environmental design issues: Design in the ecological crisis



Ecodesign: impacts and strategies



Green marketing



Readings:  Okala ecological design booklet; Cradle to Cradle



Assignment 2: Essay : discuss green design… who are the stakeholders, 



how can design influence sustainability, what are the impacts of 



environmentally friendly design, what are some of the challenges of green 



design? What are the global societal impacts and hurdles related to design?

Objective: present and discuss Green Design (sustainable design) and the responsibilities of the designer, and its cross-cultural impact

Week 7
Topic
Introduction to accessibility issues – the ADA; Section 508



Ethics and the designer; the ICSID and AIGA Codes of Ethics



Universal design



Readings: Hauffe, Norman; ICSID Code of Ethics

Objective: present and discuss issues of design for the masses – issues of accessibility ; responsibilities of designers  to ethical practice

Essay 2 due

Week 8
Topic
Accessibility in interactivity



The influence of the Web



Readings: Holtzschue and Noriega

Assignment 3: Essay: Select, evaluate and critique 3 websites, from the perspective of design. At least one must be an international site. Do they satisfy the expectations of web accessibility?  How have the design of these sites influenced our view, perception, and consumption of the content they deal with? How do sites differ depending on the country or culture of origin?

Objective: expose issues of interactivity and web interfaces and their relationship to accessibility 

Week 9
Topic
Design semantics



Design and manufacturing



Legal, monetary and business issues of design



Introduction to professional practices



Careers in design



Guest lecture: Attorney

Objective: Expose the students to additional issues of ethics, copyright and fair use, and to describe the business model of design. Impart understanding of the “meaning” of objects and spaces imparted through their design; describe the connection between design and building or manufacturing. 

Essay 3 due

Week 10

Color and lighting



Virtual spaces and objects and their design



From the drawing board to the monitor – realization of designs in 



Cyberspace



Objective: Learn the relationship between color and lighting, and their 



influence on the design process; clarify the role of the virtual world in the 



design of spaces, products and graphics

Week 11

Final exam
